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The Global PRI
WLPGA'’s Tactics
PRI for Colombia
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Fundamental Shift

Driven by regulation
Pathway to decarbonisation
Shift away from fossil
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. Liquid Gas
Liquid Gas Europe _Europe "=

France Gaz Liquides
Liquid Gas UK

|  GAZLIQUIDES

L'énergie de tous les territoires

(

Liquid Gas UK
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Major contribution to reducing emissions
But we are not part of the plan
Particularly in Europe

Markets under threat

Redefine WHERE LPG fits
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men in LPG
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It Is time for
policymakers to take off
the electrification only
blinkers

and

It Is time for the LPG
Industry to take action




Efficient
Portable
Clean
Versatile
Accessible
Avallable
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Women in LPG




WLPGA Tactics and Key Messages

The LPG industry must
pull together in one
voice with a global,

powerful, focused and
policy driven
campaign

www.wlpga.org




How?

*Traditional advocacy

*Thought leadership positioning
= Stakeholder cooperation
=Media outreach

=Soclal media

=Data driven communication




Define level of fit
Outline the role at each level
Carve out regulatory niches

www.wlpga.org




Positioning Document
Stakeholder Mapping
Global Study

Media Strategy

Social Media

Toolkit




Create a powerful chorus
Dissemination Iin region
Further together

www.wlpga.org
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Extremely high engagement
level

Creativity from members

A great ‘unifier’ for WLPGA
membership

... and beyond

www.wlpga.org




Perception and facts

Key role of LPG in reducing
emissions

A long-term role in the
transition

Put People First




Environmental
Employment
Health

Social
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